
BOERNE CONVENTION AND
VISITORS BUREAU

BI-ANNUAL UPDATE
SEPTEMBER 10, 2019



MISSION STATEMENT

The Boerne Convention and Visitors Bureau
is committed to sharing the Boerne experience, 
resulting in an increase in hotel revenues and

positively impacting the local economy.











FACEBOOK
“BOERNE” 31,586 Followers

192,856 Reach



INSTAGRAM
@VISITBOERNE

6,991 Followers
220,428 Impressions



TWITTER
@VISITBOERNE

2,875 Followers
24,900 Impressions



PINTEREST
@VISITBOERNE

1,328 
Followers

35,940 
Impressions



THE OFFICIAL BOERNE 
VISITOR GUIDE
10th EDITION
15K + Copies Placed In:

 All Boerne Hotel Rooms

 Chamber of Commerce

 Hill Country Mile

 Boerne & Other CVB’s

 12 Travel Centers into Texas



PRINT ADVERTISING 
2ND QUARTER 2019

* AAA Texas Journey Magazine 1,100,000  bi-monthly
* Certified Folder 150,000  annually
* Signature Boutique Books 3,750  1st run

“Stay & Plan In Texas” 5,000  2nd run
* Texas Events Calendar 65,000 monthly
* Texas Highways 200,000 monthly
* Texas Hill Country Magazine 70,000 monthly
*  Texas Hill Country Trail Region

Map 33,000 annually
Passport 55,000 annually

* TSAE Membership Directory 1,400 annually

Publication Reach



PRINT 
EXAMPLES

Texas Hill Country 
Magazine

• Spring  
• Summer



PRINT 
EXAMPLES Texas Highways Magazine

Texas Events Calendar



DIGITAL ADVERTISING 
2ND QUARTER 2019

*  Google Ads 31,800
*  TexasHillCountry.com 152,731
*  Trip Advisor 191,695
*  TSAE Membership Digital 

Directory 3,360
*  TourTexas.com 128,543

ate Travel Guide

Reach/ImpressionsWebsites



DIGITAL
EXAMPLES

Texashillcountry.com



DIGITAL EXAMPLES – tripadvisor.com



DIGITAL EXAMPLES – tourtexas.com



E-MAIL MARKETING 
2ND QUARTER 2019

*  CVB Monthly 
News Letter – 47,010

* Texas Hill Country 
Magazine - 35,786

* Groups – 1,158
MPI, TSAE, GOF, TBTA

ide



BOERNE “NEWS FLASH”- Weekly



INFLUENCER MARKETING

 Influencer marketing is a 
form of social media 
marketing involving 
endorsements and 
product placements from 
influencers, people and 
organizations who possess 
an expert level of 
knowledge and/or social 
influence in their 
respective fields.

 @SanAntonioStephanie
 @JessicaLynnStrom
 @YelpSanAntonio
 @TastingSanAntonio
 @GoFroSanAntonio
 @Fernanda.Esc
 The Weekend Gourmet
 Two Worlds Treasures



HILL COUNTRY COMPETITIVE SET
FAIR MARKET SHARE

2ND QUARTER 2019 (91 DAYS)

* STATISTICS PROVIDED BY TEXAS HOTEL PERFORMANCE FACT BOOK SOURCE STRATEGIES.
For the purpose of providing market share data back to the subscribing markets, revenues are typically within 2% of actual.

CITY 
ROOM 
COUNT

TOTAL 
AVAILABLE 

ROOMS

IF 
100 % 

OCCUP.  
FMS(%)

*
SOURCE 

STRATEGIES 
ESTIMATED 
OCCUPIED 

ROOMS (%)

ESTIMATED 
ROOMS 

SOLD

FAIR
MARKET 
SHARE 

(%)

*
SOURCE 

STRATEGIES  
ESTIMATED 

ADR

*
SOURCE 

STRATEGIES 
ESTIMATED 
REVENUE

BOERNE 443 40,313 4.85% 68.00% 27,413 5.28% $97.42 $2,670,483.00
BANDERA 255 23,205 2.79% 51.30% 11,904 2.29% $94.65 $1,128,309.00
KERRVILLE 1,166 106,106 12.77% 62.70% 66,528 12.81% $95.08 $6,331,266.00
FREDERICKSBURG 1,728 157,248 18.93% 56.20% 88,373 17.01% $156.86 $13,867,830.00
SAN MARCOS 2,319 211,029 25.40% 73.50% 155,106 29.86% $85.20 $13,223,955.00
NEW BRAUNFELS 3,218 292,838 35.25% 58.10% 170,139 32.75% $109.48 $19,155,241.00

TOTAL ROOMS 9,129 830,739 100.00% 62.53% 519,464 100.00% $108.53 $56,377,084.00



SMITH TRAVEL RESEARCH (STR)
2012 – 2018 YOY COMPARISON



WWW.VISITBOERNE.ORG




	BOERNE CONVENTION AND�VISITORS BUREAU�BI-ANNUAL UPDATE�SEPTEMBER 10, 2019�
	Mission STATEMENT�
	Slide Number 3
	Slide Number 4
	Slide Number 5
	Slide Number 6
	FACEBOOK� “BOERNE”�
	INSTAGRAM�@VISITBOERNE
	Slide Number 9
	PINTEREST�@VISITBOERNE
	�THE OFFICIAL BOERNE �VISITOR GUIDE�10th  EDITION���
	PRINT ADVERTISING �2ND QUARTER 2019
	PRINT � EXAMPLES
	PRINT � EXAMPLES
	DIGITAL ADVERTISING �2ND QUARTER 2019
	DIGITAL�EXAMPLES�
	DIGITAL EXAMPLES – tripadvisor.com
	DIGITAL EXAMPLES – tourtexas.com
	�E-MAIL MARKETING �2ND QUARTER 2019��
	BOERNE “NEWS FLASH”- Weekly� � 
	INFLUENCER MARKETING
	HILL COUNTRY COMPETITIVE SET� FAIR MARKET SHARE�2ND QUARTER 2019 (91 DAYS)��
	SMITH TRAVEL RESEARCH (STR)�2012 – 2018 YOY COMPARISON�
	WWW.VISITBOERNE.ORG
	Slide Number 25

