
  
 

  

Public Relations and Tourism Efforts 



  

 
 
 

Objective 
Promote San Antonio & the Texas Hill Country to encourage 
international travelers through media coverage to visit San Antonio and to extend their stay by 
visiting the Hill Country areas of Fredericksburg, Boerne, and San Marcos. 
 
 
 

  



  

2015 Media Fams 
 

• Food + Travel Mexico  
• Entre Viaje y Viaje  
• RitmoSon Televisa 
• Volaris Media & Tour Operator FAM 
 
 
 

 

  
 

  



$1.3 million in 
Media Value 



  

    



  
 

Social Media Posts   
 
  
  

  



  
 

2016 Media FAMS and Visits 
  

• AeroMexico Media FAM  - October 
•Culinary FAM – January 
•Entertainment FAM – January  
•Mexico Media Mission – February 
•Marco Beteta: Social Influencer – April 
•Travel + Leisure Mexico – May  
•Mexico Travel Channel – June  
•Interjet Media FAM – September  
 
•Canadian Rep Firm coming soon.  



Tourism   

Itinerary included in all international collateral   
  
 
 
 
 
 
 
 
 
•Toolkit card for Travel Trade  
•Destination Presentations for Travel Trade 
•One on One Sales Calls 
 



   
  
 
 

 Feb 15-20  
Spring Sales Mission -  Mexico City, Guadalajara, Cancun 
 
July 11-15  
State Mission Brazil - Sao Paulo, Rio, Curitiba 
  
Jun 18-22  
International POW WOW – New Orleans  
 
June 24-July 3 
Germany UK Mission- Frankfurt, Hannover, Hamburg London 
  
Oct 31-Nov 6 
World Travel Market - State Mission – London 
 
Nov 9-13 
State Sales & Media Blitz – Hamilton, London, Barrie Ontario 
 
November 18-22    
State Canadian Sales Mission - Montreal/Toronto 
 
May 29-31 
Arlag- Guadalajara, Mexico 

 

Tourism Missions  
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