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Current/Recent Advertising

Print

Texas Highways Magazine

Run: September 2025

Printed Copies: 200k
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Current/Recent Advertising

Print
Food & Travel Magazine

Run: Fall 2025

Printed Copies: 600k (+ digital access)
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Current/Recent Advertising

Digital & E-News

TourTexas.com

Half Page Banner Ad 

November 2025- Impressions: 47.4k
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Medium Rectangle

TexasHighways.com

Double Med. Rectangle Banner Ad 

September 2025- Impressions: 91k

November 2025- Impressions: 98.3k

TourTexas.com

Hot & Happening E-News 

November 2025 

100,000 Subscribers CTR 0.29%
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Current/Recent Advertising
AJR Media Digital Campaigns
Search
Run: 7/1-9/30/25
Impressions: 18.7k
Average Cost Per Click: $0.79
($1.50-$2 (87-90% under benchmark) 
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Google Display Network

Run: 8/15-9/30/25 

Impressions: 1.8M

Average Cost Per Click: $0.09
($.44 (80% under benchmark) 

Shifting Toward Google Display Network
• GDN helps create demand earlier
• Lower cost per impression than search
• Stronger for branding, inspiration, and destination marketing
• Keeps brands top of mind, so they’re searched later
• Higher variety and optimized visuals.
• AI search response is presented above paid search advertising.
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Current/Recent Advertising

Digital

Native Texan Fall 

Campaign

August 2025 Launch

Article Views: 11k
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Native Texan Winter 

Campaign

October 2025 Launch

Article Views: 15k
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Current/Recent Advertising
Digital
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Standard Display + Datafy Attribution

3/1-4/15/25

Impressions: 239,695

CTR: .23%

5/15-6/30/25

Impressions: 239,600

CTR: .32%
(CTR Benchmark: .12%-.18%)

Creative Sample

Overall, audiences were 1.97x more likely to visit than a 
similar control group who was not served ads from this 
campaign.
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Current/Recent Advertising

Digital

23

Food & Travel Magazine

Run: Fall 2025

Printed Copies: 270k Page Views
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Current/Recent Advertising
Media Wire Update
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• Distribution: Texas Focused Media
• Cost: $166 ea. 
• Reporting Metrics: Pick Up, Total Engagement, Cost Per Click
• Content Lives Online in Perpetuity for Longterm SEO
• Distribution Process. Beyond Traditional Media:

• Distribution: National Media 
• Cost:$571 ea.
• Reporting Metrics: Potential Reach
• Limited Visibility Lifetime
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Current/Recent Advertising
Media Wires- Monthly
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Pick up: 112 media outlets      Engagement: 1,198      CPC: $0.10

Pick up: 115 media outlets      Engagement: 728          CPC: $0.17

Pick up: 116 media outlets      Engagement: 1,246      CPC: $0.10
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Current/Recent Advertising

Travel Texas International Campaign
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• 6-Week Campaign > 23 million collective impressions 
• Other participating Texas Hill Country destinations include 

San Marcos, Bandera, and Fredericksburg.
• Content collected via the Travel Texas team during a spring 

influencer visit with @ontheroadagaintravels. 
• Photo and video materials were used in digital advertising 

campaigns in European markets.

Digital Ad 
Sample
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Current/Recent Advertising

Travel Texas International Campaign
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Current/Recent Advertising

Travel Texas International Campaign
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